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ABSTRACT
The mail aim of this paper is to analyze the tourism sector with focus on its contribution to
the labor market in the European Union. Several important features of the labor market are
emphasized. The intention of this paper is to stress the importance of the tourism industry
as a key driver of socioeconomic progress through employment, revenues and overall
development. The paper’s findings confirm that: tourism represents a major economic
activity in most countries of the European Union and contributes strongly to the EU GDP;
tourism is a labor intensive economic activity creating employment for low-skilled and underqualified workers, unemployed young people entering the markets for the first time, longterm unemployed, minorities and women; employment in the tourist industries of the EU
prove to be resilient to the economic crises. The paper provides a comprehensive overview
of the impact of tourism on the European Union labor market, emphasizing the importance of
this industry for a large number of state members.
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INTRODUCTION
Tourism has become one of the largest and fastest growing economic sectors in
the world, accounting for more than one-third of the total global service trade and
employing over 12 million people just in European Union. The high intensity of
labor within the industry makes it a significant source of employment, and places
it among the world‘s top creators of jobs that require varying degrees of skills and
allow for a quick entry into the workforce by youth, women and migrant workers
(ILO, 2011).
The labor market represents one of the most complex and sensitive markets. It is
the place where labor supply and labor demands encounter each other. Employers
are competing on this market with each other in order to obtain highly qualified and
motivated employees, while employees are competing in securing a job that will
bring them the greatest satisfaction.
The main purpose of this this research is to analyze and determine the contribution
of tourism to the EU economy, focusing on the labor market. Several important
features of the labor market are emphasized. The intention of this paper is to stress
the importance of the tourism industry as a key driver of socioeconomic progress
through employment, revenues and overall development. The main hypotheses
of the research are: tourism is a major economic activity in most countries of
the European Union and contributes strongly to the EU GDP; tourism is a labor
intensive economic activity creating employment for low-skilled and under-qualified
workers, unemployed young people entering the markets for the first time, longterm unemployed, minorities and women; employment in the tourist industries of
EU prove to be resilient to the economic crises.
The structure of the paper is as follows. In the first section of the paper the
theoretical background is outlined, concentrating on the problem and the term
definition, emphasizing key characteristics of the tourism labor market. The second
part analyses of employment and different features of the labor market in the
tourism industries in European Union are carried out. The last section sets out the
most important conclusions of the paper.
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LITERATURE OVERVIEW
Tourism is a socioeconomic phenomenon related to movement of people between
places outside their usual place of residence, and acts as an engine of economic
development and a social and cultural force impacting a wide range of industries
(Jurdan, 1997; Obadić, Marić 2009). Viewed from the “supply side” taking into
consideration all supporting industries, it is defined as “the aggregate of all
businesses directly providing goods and services to facilitate business, pleasure
and leisure activities away from the home environment” (Johnson & Thomas, 1990).
The tourism sector is the cluster of production units in different industries that
provide consumption goods and services demanded by visitors. Such industries are
called tourism industries because visitor acquisition represents such a significant
share of their supply that, in the absence of visitors, the production of these would
cease to exist in meaningful quantities (UNWTO, 2018). Tourism contributes and
impacts the economy as powerful force providing employment, foreign exchange
and tax revenue. Economic impacts are measured in terms of its effects on income,
employment, investment and development and balance of payment. It has become
a major consumer market experiencing strong global and national competition,
market turbulence and changes in consumer demand (UNWTO, 2014; United
Nation, 2018).
Human resources will be a major asset for the tourism industries. Many tourism
products include human resources as an integral part. The quality of the products
and services delivered on the market in tourism will strongly be affected by the
quality and availability of humans on the labor market. A high-quality skilled
workforce will ensure greater competitiveness and innovation, improve job
prospects and ease the process of adjustment in changing markets.
When analyzing productivity in am intensive labor market, one of the key
indicators will be employment. Employment in the tourism industries refers to all
the jobs (or persons engaged) in both tourism-characteristic activities and nontourism-characteristic activities in all establishments in tourism industries” (UN,
2018). Tourism employment can be categorized at three separate levels (direct,
indirect and inducted) depending on the involvement into tourism supply-side
(WTO, 1998; Keyser, 2002; UNWTO, 2014; Obadić & Marić, 2009). The tourism
industries will impact employment on the labor market in different ways. It will
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create jobs connected with delivering products and services directly to tourists
(direct employment) and create jobs in the sectors supplying inputs to the tourism
industries (indirect employment). Beside these two types of employment, the
development of tourism will stimulate the growth of employment in other areas in
the destination (induced employment).
Tourism plays an important role on the labor market by creating opportunities
for employment for people entering the labor market for the first time, or having
difficulties to find employment. This refers especially to low-skilled and unqualified
workers, unemployed young people, long-term unemployed, minorities and women
with a family who are looking for part-time jobs. Tourism creates opportunities for
self-employment and entrepreneurial activities, generating therefore openings of
many small to medium sized enterprises in the tourism industry. New jobs in these
enterprises will be offered primarily to the local people generating income that in
developing countries will strongly alleviate poverty.
The tourism labor market is a very dynamic one, therefore it is characterized by
a high labor turnover, and often increased costs due to on-going recruitment and
necessary additional training of new employees. Tourism employment will often be
characterized by seasonality, part time and excessive hours at work, low-pay labor
and informal or sometimes illegal labor, demanding working conditions (Braum,
2008). In spite of the high number of jobs being created in tourism, the general
perception is that the industry is offering mostly low-paid jobs. This will have a
strong effect on the attractiveness of the industry for potential employees, making
it difficult for employers to avoid a high turnover, additional recruitment and training
costs, and high levels of permanent staff.
In order to improve productivity and competitiveness in different segments, an
employment analysis will help determine the key characteristic and driving forces
on the tourism labor market. Since tourism is not an industry, the traditional way of
understanding and measuring tourism employment is particular complex.

METHODOLOGY
The research focuses on determining the contribution of tourism to the overall
European economy according to the data from Eurostat, the European Commission,
the Organization of Economic Co-operation (OECD), the United Nation and UNWTO.

72

The Significance Of Tourism As An Employment Generator...

Črnjar K., Sabol A.

Special attention will be given to the tourism labor market analysis by looking at
several important specific characteristics, such as persons employed by enterprise
size and economic activity, employment of young people and women etc.

RESULTS AND DISCUSSION
According to the World Tourism Barometer, all world regions enjoyed a continuous
growth in international tourism in 2018. Destinations worldwide received 1,083
million international tourists’ arrivals in 2018, 56 million more than in the same
period in 2017. EU member states reported 538 million international tourist arrivals
last year, accounting for 40% of the world’s total. This is the eighth consecutive
year of sustained growth for tourism in the EU (UNWTO, 2018).
The European Union in 2016 received 500 million international tourists, accounting
for 40% of the world’s total number of tourists and reaching 31% of the worldwide
tourism earnings. Within the EU, Southern and Mediterranean Europe are the most
visited groups of countries with 193 million arrivals in 2016, followed by Western
Europe (171 million), Northern Europe (66 million) and Central and Eastern Europe
(70 million). Five out of the top ten destinations in the world are located in the
European Union (France, Spain, Italy, Germany and the United Kingdom). Europe
is the world largest source region for outbound tourism, generating an estimated
618 million arrivals, half of the world’s total, in destinations worldwide in 2016. Four
out of the top ten source markets in the world are located in the European Union
(Germany, United Kingdom, France and Italy). Tourist destinations in the European
Union counted 608 thousand accommodation establishments in 2016, with a total
capacity of 31 million bed-places, 44% of which were in hotels. Around 1 billion
guests spend 3.1 billion nights in EU accommodation establishments. International
tourism accounts for 6% of the EU overall exports and 22% of the service exports.
Tourism ranks fourth as an export category after chemicals, automotive products
and food (Eurostat, 2018).
Tourism is the third socioeconomic activity in the European positively impacting
economic growth, employment, and sustainable development of European regions.
Tourism contributes 10% to the EU GDP and creates jobs for 26 million people,
particularly for young people, women and people from a migrant background.
Economic activities related to tourism employs just over 12 million people in the
European Union (Table 1). The three selected tourism industries - accommodation,
travel agencies / tour operators, and air transport employ 3.3 million people in the EU.
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Table 1: Number of persons employed, by economic activity, 2013

Source: Eurostat (sbs_na_sca_r2), (sbs_na_1a_se_r2)

Tourism is a major economic activity in most countries of the European Union. In
total, the tourism industry represents 9% of those employed in the non-financial
business economy. The tourism industry accounts for 22% of people employed in
the service sector. Malta records the highest share, meaning that one of six people
is working in the tourism industry. Five member states, who have in absolute terms
the highest employment in the tourism industry (United Kingdom, German, Italy,
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Spain and France), account for 68,5% of employment in the tourism industry across
the EU (Figure 1). Looking at the company sizes and employment in the selected
tourism industries (accommodation, travel agencies / tour operators, air transport),
a large percentage of people (22%) work in small enterprises that employ fewer
than ten people (Eurostat, 2018).
Figure 1: Persons employed in total in the tourism industries(¹), and in the selected
tourism industries(²), as a share of those in total employed in the non-financial business
economy(³), 2013, (%)

Source: Eurostat (sbs_na_sca_r2),(sbs_na_1a_se_r2)

During an economic crisis, employment in tourism tends to be less affected and to
recover more quickly than other economic sectors (UNWTO and ILO, 2014). The
service sector, and especially the tourism industry, was resilient to the economic
crisis, and although the economic crisis led to a fall in total employment, it did not
happen in this industry. The tourism industry therefore has the potential to grow,
even in times when problems on the market will affect other parts of economy
(Figure 2).
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Figure 2: Persons employed by economic activity, EU-28, 2008-2014, (index 100=2008)

Source: Eurostat (lfsa_egan2).

Tourism has a higher share of women employees and entrepreneurs than the
economy as a whole, and creates job opportunities for young people, long-term
unemployed people, minority groups and lower-skilled individuals. The industry is
characterized by more female workers (58%) then male workers. Women working
full time still represent the biggest share of employment (40%), even though
nearly one in three women are working part-time. The proportion of part-time
employment in tourism (24%) is significantly higher than the figure for the service
sector as a whole (22%). The proportion of part-time employment is highest in
the accommodation sector (25%), followed by tourist agencies and tour operators
(23%). The analysis of the individual member states has shown a higher proportion
of part-time employment in tourism compared to the rest of economy (especially
Czech Republic, Sweden). This reflects the fact that tourism employment is often
characterized by seasonality, in accordance with the characteristic of tourism
activities on some regions. Only four countries, Greece, Spain, Cyprus and Portugal
have a proportion of part-time work that is lower in the tourism industry that in the
rest of economy.
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The tourism industry offers jobs to young people, giving them the opportunity to
enter the market for the first time, or to work part-time during their studies. In EU
tourism, 13% of the workers are young people aged 15 to 24, in comparison to 9%
in the service or the non-financial business economy. People with a low education
level are equally represented on the labor market in the tourism sector (20%), and
this is especially the case in the sub-sector of accommodation, where one in four
employees has lower education level (meaning they have not finished high school).
In Malta, Spain and Portugal, almost half of the workforce belongs to this group.
The tourism industries are employing a large majority of foreign citizens. In average
they count for 15% of the labor force. Looking at the member states, in some
of them more than a quarter of the people employed in the tourism industry are
foreign citizens: Ireland (29%), Austria (29%) and Cyprus (27%).
Table 2: Characteristics of employment in tourism, EU-28, 2014_(%)

Source: Eurostat (lfsa_epgan2), (lfsa_egan22d),(lfsa_egaed), (lfsa_egan), (lfsa_egdn2)

Additional indicators when analyzing the labor market in tourism that can be taken
in account are: permanence of the job, earnings and labor cost. The likelihood of
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occupying a temporary job is significantly higher in tourism (21% of people employed)
than in the total non–financial business economy (14% people employed). Jobs are
less stable in tourism than in the rest of the economy. Employees in tourism often
change their jobs, and don’t stay for a long time with the same employer. In tourism
two out of three people employed (67%) have worked with the same employer for
two or more years. The high seasonality in tourism activities is only partly reflected
in the tourism employment to seasonality fluctuation in employment. In the EU, the
average number of nights spent in accommodation establishments is 2.9 times
higher in the third quarter of the year (the peak quarter) than in the first quarter (the
low quarter) (Eurostat, 2015). The peak quarter of employment in tourism of the EU
is only 1.2 times higher than in the lower quarters.
One of the positive impacts of tourism development and growth is the multiplicative
effect it has on the local economy and labor market. Regions with higher tourism
activity tend to have a lower unemployment rate. In the EU, 30 out of 40 regions
with higher tourism intensity have an unemployment rate below the national
average. (Table 3)
Table 3: Regional unemployment rates compared with the national unemployment rate for
NUTS2 regions(¹) with the highest number of tourism nights per inhabitant, 2014

Source: Eurostat (sbs_na_sca_r2)
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A relatively young labor force with a higher proportion of temporary contracts and
lower job seniority has a comparative disadvantage on the labor market, which
leads to lower labor costs and earnings. For the accommodation sector — which
employs more people with a lower educational level and more part-timers — the
differences are even higher. In the EU-28, labor costs and earnings tend to be
significantly lower in the tourism industry than they are in the total economy.
The UNWTO long-term outlook Tourism Toward 2030 shows that there is still a
substantial potential for further tourism growth in the EU in the coming decades.
Tourism is becoming one of the fastest growing economic activities in the European
economy, and therefore it will continue to be an employment generator in the EU
labor market.

CONCLUSION
Tourism and therefore tourism employment has proven to be resilient to the
economic crises and demonstrates a strong multiplier effect, meaning it stimulates
growth and job creation in all sectors of the area concerned. It is a labor intensive
activity contributing strongly to the European gross domestic product and creating
employment for low-skilled and under qualified workers, unemployed young people
entering the markets for the first time, long-term unemployed, minorities and
women. Sustainable tourism will positively impact economic growth, employment
and sustainable development of European regions. Future projections are showing
that there is still a sustainable potential for further tourism growth in coming
decades in the European Union and the world.

REFERENCES:
Durbić, Jelena, et al. (2016) Uzroci nezaposlenosti i utjecaj na smanjenje nezaposlenosti kroz
institucionalno-strukturne reforme u Republici Hrvatskoj. Pravnik: Časopis za pravna i
društvena pitanja, 39-54
Baum, T. (2008), Implications of hospitality and tourism labour markets for talent management
strategies’, International Journal of Contemporary Hospitality Management, volume 20,
number 7, Department of Hospitality and Tourism, University of Strathclyde, Glasgow,
720–729.
Bejaković, P. (2003). Nezaposlenost, Financijska teorija i praksa, 659-661.

79

Journal of Business Paradigms Vol 3 No 2, 2018

Blažević, B., Vuković, T. (2001) Mogućnosti turizma u rješavanju problema nezaposlenosti. Tourism
and hospitality management, 7.1-2, 21-36.
Eurostat (2015), Tourism industries - employment https://ec.europa.eu/eurostat/statistics-explained/
index.php/Tourism_industries_-_employment (accessed 1.4.2018),
Johnson, P., Thomas, B. (1990). Employmenti in Tourisma: a Review, Industrijal Relation Journal, 21,
36-48.
Keyser, H. (2002), Tourism Devolopment, Oxford University Press, Oxford
Obadić, A., Marić, I. (2009). The significance of tourism as an employment generator of female labour
force, https://hrcak.srce.hr/file/61673 (accesed 1.4.2018)
Rešetar, M., Čeh, A. (2014) Prognoziranje razine zaposlenosti u sektoru turističkog smještaja za
odabrane zemlje eu modelima izglađivanja. Zbornik Ekonomskog fakulteta u Zagrebu
UN (2018). International Recommendations for Tourism Statistics 2008, https://unstats.un.org/unsd/
trade/IRTS/IRTS%202008%20unedited.pdf. (accessed 1.7.2018), 61
UNWTO, (2018) European Union Tourism Trends., https://www.e-unwto.org/doi/pdf/10.18111/97892
84419470 (accessed 1.4.2018),
UNWTO, (2018). Glossary of tourism terms, https://statistics.unwto.org/sites/all/files/docpdf/
glossaryterms.pdf (accessed 10.4.2018)
World Tourism Organization (UNWTO), International Labour Organization (ILO) (2014). Measuring
Employment in the Tourism Industries – Guide with Best Practices,
World Tourism Organization and United Nations (2014), International Recommendations for Tourism
Statistics 2008 – Compilation Guide, https://unstats.un.org/unsd/publication/seriesm/
seriesm_83rev1e.pdf (accessed 10.4.2018) 10.7.2018)

80

